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research

Credit Card Surcharges: Galaxy Research Report
August 2014

Overview

MasterCard commissioned Galaxy Research to survey Australians about their
experiences of credit surcharges, and their sentiment towards these charges.

The survey found that Australians are paying $1.6 billion annually in credit
card surcharges. And while Australians love the convenience of paying by
credit card - with each cardholder spending an average of $700 per month on
their credit card - 86% take note of surcharges and factor this into their
purchasing decisions.

Methodology

This survey was conducted through an online permission-based panel
between Wednesday 13 August and Monday 18 August 2014.

The report is based upon n=2,035 Australians with a credit card.

A representative sample of 2,458 Australians aged 18 years and older was
drawn in proportion to age, gender and location across Australia and
surveyed to determine eligibility for the study. Eighty-two percent of
Australians have a credit card.

The sample of Australians with credit cards is distributed across Australia as
follows:

> NSW/ACT 709

> Victoria/Tasmania 568

> Queensland 369

> South Australia 1565

» Western Australia 234

Following the completion of interviewing, the data was weighted by age,
gender and area based on starters (the 2,458 initial national sample prior to
credit card definition) to reflect the latest ABS population estimates.



Key Findings

Q. “Do you have a credit card?”
o The majority of Australians (82%) have a credit card.
o Baby Boomers (90%) and Gen X (88%) are more likely than Gen Y
(71%) to have a credit card.

Q. “Do you take a note of the surcharge applied when purchasing an item or
service via credit card? The surcharge is the amount the vendor charges you
to use the credit card as payment, it might be a shop, taxi, accommodation, or
an online purchase for example?”

o The large majority of Australians (86%) take note of the surcharge
applied to credit card purchases, including more than half (55%)
who say that they always take note of the surcharge.

o Those from higher income households (62%) and those who spend
$1000 or more on their credit card each month (67%) are more likely to
always take note of the credit card surcharge being applied to their
purchases.

Q. “Please rate how much impact the credit card surcharge has on whether
you continue and buy the product/service or not by credit card/from that
vendor?”

o Only 4% of credit card holders never look at the surcharge cost/don’t
care about it

o Inrating the impact of the surcharge on whether they continue to buy
the product service more than one in three (39%) say 5/5 “| take care
to always look at the surcharge cost and if it'’s too high | won'’t buy”.

o A further 48% say that (at the least) “| have a reasonable idea of the
surcharge costs from vendors and it’s a factor | consider before buying
by credit card if it's a high value item”.

o Those who spend $1,000 or more per month on their credit card (47%)
are more likely to say they always check the surcharge being applied
and will not go ahead with the purchase if it's too high.



Q. “In your best estimation how much would you pay in surcharges per
month?”

o Australians believe that on average they pay $11.20 per month in
credit card surcharges. This is the equivalent of $133.6 million per
month (11.2 x11.931 million credit card holders) and approximately
$1.6 billion per year.

o Full time workers ($12.30) and those who spend $1,000 or more per
month on credit card purchases ($13.10) report higher estimated
monthly credit card surcharge fees.

Q. “In your experience what types of credit card transactions generally attract
significant surcharges?”

o Consumers believe that the credit card transactions that attract
significant surcharges include purchases from airlines (60%), utilities
(35%), taxis (33%), hotels (32%), restaurants/bars/cafes (32%) and
small retailers (31%).

o Those who spend $1,000 or more on credit card purchases each
month are more likely to believe that purchases from airlines (71%),
utilities (48%) and taxis (41%) attract significant credit card surcharges.

o Large retailers (10%) and online retailers (17%) are less perceived to
attract significant surcharges.




