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Research methodology 

• Each objective of the research was met through a different research methodology:  

 Understand digital 
engagement 

 

 Understand digital   
retail habits 

 
 Measure current and 

intended usage of 
digital technology for 
financial services and 
attitudes towards digital 
financial transactions 

ConsumerScope Survey Q2 2013 
Survey of ~50,000 Australians on digital device usage & purchase 

Industry sources on internet/digital device usage: 
ACMA Communications report 2012-13 
nielsen: The Australian online Landscape review Oct 2013 
Magna Global ‘Unlocking the power of Mobile’ report 2013  

FutureBuy Survey 2013 
Survey of 600 Australians about on- and off-line retail behaviour 

Adhoc survey on digital wealth management 
Survey of ~1000 Australians aged 18 years and over about attitudes 
towards and current and future behaviour in online wealth management 
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Ad-Hoc research sample profile 

Gender % Wealth management product ownership % 
Male 49 A (professionally) managed investment 19 
Female 51 Self-managed share or investment portfolio 18 

Online share trading account 15 
Age % Life insurance or income protection 28 
18-24 12 None of these 46 
25-34 18 
35-44 18 Superannuation ownership % 
45-54 18 In adult (18+ years) population 84 
55-64 15 
65 and over 18 

Location  % 
NSW/ACT 32 
VIC/TAS 31 
QLD 19 
WA 10 
SA/NT 8 

The ad-hoc research data was collected through an online survey with 1,052 Australians aged 18 years and over 
Data was weighted on age, gender and location (state) to match the Australian Bureau of Statistics census profile in 
order to ensure it was representative of the Australian adult population 
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• Australians are very comfortable conducting retail transactions and day-to-day finances on the 
internet (9 in 10  and 4 in 5 have done so in the last 6 months respectively) 

• In comparison, only one in two have conducted a wealth management activity online in the last 12 
months, and this drops to 1 in 3 if we exclude checking superannuation balances 

• 3 in 4 adult Australians are open to conducting at least one wealth management activity online, and 
1 in 2 are currently doing so 

• This means 1 in 4 Australians would conduct wealth management online but currently have barriers 
to doing so 
− Main barriers anchor on mistrust in or fears about security 
Financial education is needed to alleviate these fears (as has been achieved in everyday banking) AND to 
engender trust in digital financial advice 
− Lack of knowledge of how to manage wealth online is a secondary barrier to digital wealth management, and 

the primary driver for not checking / managing superannuation online 
Financial education again is needed in this regard… scaled advice would likely help here (i.e. tell consumers that 
answers to specific financial questions is possible) – making advice more accessible is likely to increase use 
− Two in five who aren’t open to conducting wealth management online say the process is too hard 
An easier, stepped application process and product description (PDS) is necessary. Can we bring in reforms that 
allow a PDS to be broken into sections that are understandable and for which comprehension can be checked? 
 

Summary 
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